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BMG and GWR join forces on Westlife campaign

12 January 2004

BMG and GWR announced a deal on Monday that will see the two media players joining forces to offer Westlife fans access to exclusive content on the web and mobile phones.

The partnership is thought to be the first of its kind between a record company, one of its artists and a radio network.          (original article)                 

Listeners of GWR’s Mix network and digital station Core will be able to download exclusive Westlife content to their mobile phone.  Fans have the opportunity to win a personalised voicemail message and to report backstage from one of the band’s concerts for station show Core Control.

Creation’s digital content manager, Nick Piggott says, “Creation is at the forefront of using new platforms like mobile phones and digital radio to get compelling content to our listeners.  By teaming up with BMG, we’re realising new opportunities for both businesses and delivering a great service to our listeners.”

